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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(7.5% older than average) and have a $114,759 (16.7% higher than average) annual household income.
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22.% or 859,776 of MSP DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.3 years old
(7.% older than average) and have a $134,317 (17.4% higher than average) annual household income.
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23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(6.1% older than average) and have a $132,337 (27.3% higher than average) annual household income.
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23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(7.8% older than average) and have a $125,258 (21.% higher than average) annual household income.
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21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 53. years old
(.5% younger than average) and have a $123,900 (17.6% higher than average) annual household income.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 8.% more likely to be
a college graduate, 38.7% more likely to work full-time, 24.9% more likely to be married, 23.6% more
likely to be a parent of 1 or more children under 18.
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22.% or 859,776 of MSP DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 10.% more likely to
be a college graduate, 38.6% more likely to work full-time, 20.9% more likely to be married, 32.8% more

P45-59

likely to be a parent of 1 or more children under 18
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23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 15.% more likely to
be a college graduate, 42.9% more likely to work full-time, 23.9% more likely to be married, 12.7% more

likely to be a parent of 1 or more children under 18

iy .
* f.f‘ Education Levels: Adults 18 or older ( \ Marital Status: Adults 18 or older
\
5.7% 74.2% Z i 15.0%
I %
Some High School or Less (not graduate) - 4.4% Employed Full-Time or Part-Time Single, Never Married
High School Grath;:)t)e {1245 grade or 30.9% Employed Full-Time (35 hours or more) 46.6% 66G.5% Married _67'“
; 18.0% , 7.6% 1.9%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 14,99 Legally Separated [ 11%
e 13.3% " 51.8% " 13.4%
Associate's Degree (AA, AS, etc.) White Collar Divorced
21.4% 22.5% . 2.1%
1}
College Graduate (4 year college) Blue Collar 19.4% Widowed . 4.4%
Postgraduate Degree 13.2 Work From Home (most of the time or always) &8% LGBTQ+ (net) - 471;(’%
who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mSTL who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mSTL who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) msTL
Top-20 Occupations: Adults 18 or older Entrepreneurs/GDvemment Workers *l f 'M. Stage in Life.' Adults 18 or older
6.9% 74% 7.3%
6% >7% 4.2% 27.2%
19.4 19.0% 270 o £/
. . Parent of 1 or more Children under 18 I 24.1%
- 7.0%
Working Mothers B 5.0
> Small Busi Workers o
Parent of 1 or more Children Under Age 2 7
53% - 4.2%
4:,‘16% 4.5%4.2% Q?‘Jﬁ“% 3.5% -1%35,‘33”2% anm 45%
159878 2% 1 600.0% | 5% 1.a% 0% 1% - el 1% 0% 14% g, Parent of 1 or more Children Age 2-5 3
| L LE o e i i i e e e o i %
8.7%
> & & & & & £ 3 & & & > Parent of 1 or more Children Age 6 - 11
“ 4:* & @Q" «“# #\»“b d{"& ‘rbf @”f Q‘af & 4 (.é"é\ @@“ f,@ \fé& a,wf & 4.5“' fe"f f‘*j S 10.%%
& # o o > & \s & & K & . o 18.9%
A A R A A P A A A A Rt ormon il A1~ S ooy
o‘n‘“ < ff w‘? s*’? fg‘& féf\ d“’c) d -§‘°¢‘ zs"& 4 & 4 Q“v@ ‘t«o Parent of 1 or more Children in College 17.2%
& &% & & < s 4 & & ‘fﬁ‘ (f" & B 3%
K &
j « @@f @@"e o Gpandparent of 1 or more Children under 18 I —— 28.53'}%4%
« «
who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) ESTL who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 497

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



WEET GO RATON-X (T LATOSEY K087

P

likely to be a parent of 1 or more children under 18.

23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.3% more likely to
be a college graduate, 36.% more likely to work full-time, 20.1% more likely to be married, .9% more
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21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 9.5% more likely to
be a college graduate, 50.6% more likely to work full-time, 8.4% more likely to be married, 34.6% more

likely to be a parent of 1 or more children under 18.
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own their home, 24.3% more likely to own a higher valued
home, 16.2% more likely to have a dog.
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22.% or 859,776 of MSP DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 11.9% more likely to

own their home, .6% more likely to own a higher valued home, 7.3% more likely to have a single-family
home, 6.6% more likely to have a dog.
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23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 10.9% more likely to
own their home, 16.5% more likely to own a higher valued home, 7.8% more likely to have a single-family

home, 9.8% more likely to have a dog.
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| 23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 13.1% more likely to

own their home, 4.5% more likely to own a higher valued home, 8.8% more likely to have a single-family
home, 28.1% more likely to have a dog.
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| 21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .1% more likely to

own their home, 9.1% more likely to own a higher valued home, 8.2% more likely to have a single-family
home, 23.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older @ﬁm Type of Home:Adults 18 or older‘ # Pets in Home:Adults 18 or older

(i BEA 70.0% ISingle Family House (unattached) - "“ 42.9%
60.4% Own a Dog
o
11.4% Ehkin
Townhouse or attached Home - 10.4%
o 7.5% 30.5%
Condominium - e Own a Cat 1
25.1% 22.7% 25.1%
agy 73% 6.6% 7.1% 9.9%
L Apartment E

200,654 FRE[IRNE] 104,193 WETERGEN 19,797 BLIREL] PYASTM 137390 6_9%

Own Rent Other Own SQC‘I”‘" Home | pobile Home or Manufactured 3.6% Own other type of Pet E

or Real Estate
Home
Propanty . 6.2%
« who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) WPB wha are GENERATION X " LATCHKEY KIDS" (Age 45-59 Adults) mweB who are GENERATION-X “LATCHKEY KIDS” (Age 45-59 Adults) =wrs

f_" Value of Owned Home: Adults 18 or older

Aver Value of Owned Home:

@Hame Loans: Adults 18 or older

who are GENERATION-X “LATCHKEY KIDS" (Age 45-59...

wPB $565,222

<$150K $150K-5200K $200K-$250K $250K-$300

K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M S1M+ Home Refinanced  Home Equity own
Mortgage Home Loan/Home Home/Property
= who are GENERATION-X "LATCHKEY KIDS" {Age 45-59 Adults) mwes Mortgage  Improvement Outright No
WPB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 562 © Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.1% more likely to
look up D-I-Y advice online, 2.2% more likely to always vote in local elections, .8% more likely to belong to
a gym, 5.4% more likely to fly domestic past y
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22.% or 859,776 of MSP DMA Adults 18 or old

gym, 1.9% more likely to fly domestic past

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 10.% more likely to
look up D-I-Y advice online, 1.6% less likely to always vote in local elections, 4.4% less likely to belong to a

er are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
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23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 9.7% more likely to
look up D-I-Y advice online, 11.7% less likely to always vote in local elections, 1.9% more likely to belong to
a gym, 15.1% more likely to fly domestic pas
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23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 10.2% more likely to
look up D-I-Y advice online, 9.3% more likely to always vote in local elections, 23.5% less likely to belong to

a gym, 9.2% more likely to fly domestic pas
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21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 13.% more likely to
look up D-I-Y advice online, 18.% less likely to always vote in local elections, 1.4% less likely to belong to a
gym, 2.5% more likely to fly domestic past
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Grling-  Ganlening  lawncare swimming  Bicyding \mhnwﬂ Fishing Belong 10 sewing - Bowling smuprlmns Yoga-Pilates Basketball  Wiking aduk Followa  Caregiverof  Camping Tennk  Competitive  Football Organized  softball-  Wunting  Snow Skiing-
Outdoor  (Flowersor Health Club or nullmg Cratts. Bickpadkting  Continuing  WeightLoss _ Aging Parent Video Gaming RoadRace  Baseball Snowboarding
Cooking  Vegetables] Gym Educsion  Progam  orRelative 5%,
Mafathon,
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Past 30-days QSR Users: Adults 18 or older

1time 8.6%
3tmes
tmes
K
6 - 9times 16.-.3‘%

10 times or more

12.9%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) muUsa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

83.3%

' 23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .6% more likely to use
QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past

yr., 19.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

16.9%

2 times

16.5%

3 times

11.8%

4 times %
a

5 times 6.9%

6 -9times 7%
10times or more 3.6%
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

72.6% 71.5%

Drank Past 30-days: Adults 18 or old

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer oo |
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) BUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

37.5%
iz

Malan  Wings/ Bagel/ Steskhouse Upscale Sevlood
Burgers | Dont/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X "LATCHKEY KIDS" (Age 45-59.. 20.1%

sports gar  makery
usa 19.9%

Mexican  Chinese

= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mUSA

Past 12 months Casino Activities: Adults 18 or older
o
19, 684 7.0%

&

15, 5.8%

3.1%
2.4%

Slot Machines

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Used Past 30-days: Adults 18 or older

Cigarettes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Other Gambling wggﬁ Casinos visited past 12 / Cannabis Vape
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA = who are GENERATIONX "LATCHKEY KIDS” (Age 45-59 Adults) musa
6,049
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Past 30-days QSR Users: Adults 18 or older

ﬂ 1time

2 times

3 times

4 times

5 times

6 - 9times

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) uMSP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.4%

84.1%

22.% or 859,776 of MSP DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 3.9% more likely to use
QSRs past mo., 2.5% more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past

yr., 19.8% more likely to smoke cigarettes.

[ ] 1 time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

11.8%

20.8%

Drank Past 30-days: Adults 18 or older
- Vv

13.3%
i o

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer

Imported Beer

Microbrew / Craft Beer

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

MSP DMA

EMSP

Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines
Table Games (Craps, Poker, etc.)

Stage Show / Concert

+ 5.9%
262,871 6.7%
4.7%
220,139 5.6%
i

3.0%
4.
2.0%
2.3%

20,378 “11.0%
Bar / Nightclub "
Upscale Restaurant

Sports Betting

Other Gambling %

Spa

m who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults)
426

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-49 OR Age: 50

s

Past 12 months Casino Activities: Adults 18 or older

1, 31.3%

¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) uMsP
Total ly Sit-Down Users: Avg. ly Sit-Down Meals:
73.7% 71.9%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

il
vz sagel/

Chinese  Mexican  coffes  Wings/
House/ Durgers/ Dot/ Thai/
Coffee Bar Sports Bar  Bakery Other

# who are GENERATION-X "LATCHKEY KIDS™ (Age 45-59 Adults) LLL g

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
14.3%

13.3%

who are GENERATION-X "LATCHKEY KIDS” (Age 45-59..
L 518,071

Casinos visited past 12 months: Yes
u MsP

- 54 OR Age: 55 - 59)

Used Past 30-days: Adults 18 or older

=

Marijuana / Cannabis

Cigarettes Vape

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults] msP



Past 30-days QSR Users. Adults 18 or older

12.5%
12.8%

1time

% 2 times

3 times

sumes —.
sumes
6 - 9times 17.0%

10 times or more

# who are GENERATION-X " LATCHKEY KIDS" (Age 45-59 Adults)

Avg. Monthly QSR Meals:

mSTL

Total Munthfy QSR Users:

86.6%

23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 2.5% more likely to use
QSRs past mo., 9.1% more likely to use Sit-Down Restaurants past mo., 5.1% more likely to use Casinos past

yr., 15.6% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

e 1tme

s

o

s

c-oume
10 times or more
W who are GENE RATION X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
80.0% 73.3%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Liquor

Domestic Regular Beer
Wine
Imported Beer - v
Microbrew / Craft Beer = 9.9% | ]
®who are GENERATION-X "LATCHKEY KIDS" [Age 45-59 Aduits) msTL
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

malan steakhouse Coffee  Bagel/ upscale  seafood
House/  Doawt/
Coffee Bar  Bakery

Mexin  Chinese

' who are GENERATION X "LATCHKEY KIDS" (Age 45-50 Adults) msm
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who are GENERATION-X “LATCHKEY KiDS" (Age 45-59... 19.0%

Luil 420,308 17.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar/ Nightclub ¢

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis Cigarettes

Casinos visited past 12

w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL

497
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Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Vape
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Past 30-days QSR Users: Adults 18 or older

5%
10.8%
10.9%

.0%

1time

% 2 times

3 times

14.2%

4 times

5 times

6 - 9times

18.5%
15.9%

10 times or more

23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 2.2% less likely to use
QSRs past mo., 4.8% less likely to use Sit-Down Restaurants past mo., 9.5% more likely to use Casinos past

yr., 7.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
pimza  Chinese Mexican  Coffee Steakhouse Wings/ imlan  Bagel/ Upscale Seafood
House / Burgers / Donut /
Coftee ar ‘Sports Bar Bakery

who are GENERATION X "LATCHKEY KIDS" (Age 45-59 Adults) mon

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X “LATCHKEY KiDS" (Age 45-59... 17.9%

LU 412,644 21.2%

» who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mCIN m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) BCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: A own Restaurant Meals:
85.8% 87. 71.6% 75.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Any Type of Beer Slot Machines e 29.7% 3%
e

1,003 17.0%

Wine

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer '
# who are GENERATION-X "LATCHKEY KIDS" {Age 45-59 Aduits) mCN
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

144,905

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) uCIN

486
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Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Cigarettes
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Past 30-days QSR Users: Adults 18 or older
- Leime s
7 -

1time

2 times
- s
sames s
S tes s times

10 times or more

10 times or more 11.9%

15.9%

16.1%

11.2%

7.6%

6.2%

wwho are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) =WrB m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mWPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down Restaurant Meals:
81.9% 79.4% 75.6% 75.0%

Drank Past 30-days: Adults 18 or older
Uauor
e
Wine

Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Imported Beer _ Stage Show / Concert
Domestic Regular Beer — Bar / Nightclub
Domestic Light Beer v Sports Betting

i Spa

Other Gambling

Microbrew / Craft Beer

611
-
3%

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) uWPB

weB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 562
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= who are GENERATION-X "LATCHKEY KIDS" (Age 45-53 Adults)

397,129 20.4%

—r7.
8.5%

Casinos visited past 12
= WPB

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 3.1% more likely to use
QSRs past mo., .8% more likely to use Sit-Down Restaurants past mo., 12.8% more likely to use Casinos past
yr., 61.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

|Srl.Dcwn Restaurants Used Past 30-days)
P2

Chinese malan  mesicn steakhouse Wings/ Coffee  Upsalle seafood  Bagel/

Burgers | House / Donut/
Sports Bar Coffee Bar Bakery

wwho are GENERATION-X "LATCHKEY KIDS" [Age 45-59 Adults) mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Wwho are GENERATION X “LATCHIEY KiDs" (Age 45-5s.. [OHJGOANNIININ  22.2%

LU 387,595 19.9%

Past 12 months Casino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

i
Y

Cigarettes

a / Cannabis

Yes

wwho are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) =wPE



| 23.1%

Investments Owned: Adults 18 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

12.8%

Money Market Funds PR,

37,601,219
SAG283 8.6%
PECTY  10.0%

Bonds

or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 19.5% more likely to have
a 401K, 22.4% more likely to have an Auto Loan, 11.2% more likely to Invest/Trade Stocks Online, 8.3% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

TTH 6.6% T3 5yp 67% 4 e

Other (Crypto / NFTs / Metals, etc.) 8% 15.6%) -
,904,15BE1C y
529 Plan / College Savings Plan M‘m ; Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m’:: Account Mortgage L::::;[::::e
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) HUSA = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B USA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Financlal Fennr 4.7 = 7;2 17«%
Online Investing / Stock Trading
5 5: 9.7%
e o
Insurance Agent at a Local Office (not online) _ o @ ®
1686;578.7%
Real Estate Agent ™ o0 i -
6% (*Past 12 Months) Venmo MasterCard  Apple Pay  Cash Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney 0% Express card Messenger
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = USA # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

USA Projection

Scarborough R1 2026: Jan 25-Mar26 24,338

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



22.% or 859,776 of MSP DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 27.6% more likely to have
a 401K, 16.9% more likely to have an Auto Loan, 17.9% less likely to Invest/Trade Stocks Online, 12.2% more
likely to pay with their Debit Card.

ﬁ lnvestments Owned Adults 18 or o!der
Lo s 3 1

19.3%
-‘”"
538,289
10.3%
EY[RLE 9.6%

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds %

Bonds

Financial Services Has and/or Uses: Adults 18 or older

: 12.5% O g Ba% 5.9!6 7.2% 5.9%
529 Plan / College Savings Plan 025
§iiiEe sram E28 ) L B 50, s ois
Other (Crypto / NFTs / Metals, etc.) M Checking savings  Debitor ATM CreditCard  Online Online Bill Home Money  Certi Perscmal Loan
Account  Account card Banking Paying  Mortgage Market qusittmsj lmpmuement Home
Account Loan or Home Mortgage
Second Home or Real Estate Property m 75% Equity Loan

B who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) N MSP

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) uMSP

Professional Serwces Used*' Adults 18 or oider

pr e

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

"*Past 12 Months|
Divorce / Family Attorey i f /
0.4%
= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) u MSsP

MsSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 426
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

T Past 3-Months Payment Methods Used:

Adults 18 or older

TR 95% 93% . 8%

B P e

PayPal ‘Venmo DebitCard MasterCard  Apple Pay zelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
® who are GENERATION-X "LATCHKEY KIDS" {Age 45-59 Adults) = MsP

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



23.5% or 590,888 of STL DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 22.6% more likely to have
a 401K,
likely to pay with their Debit Card.

34.9% more likely to have an Auto Loan, 12.3% more likely to Invest/Trade Stocks Online, 2.1% less

ﬁ Investments Owned Adults 18 or older
e ¢ |

IRA (Individual Retirement Account)
Stocks or Stock Options

11.7%
346,435 13.8%

7.4
| 11.9%
9.8%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

10.0%
B1% 72% ax sa% sox

529 Plan / College Savings Plan 8 ;;3% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificates of Studentloan Personal Lloan Home  Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property ml:ﬁ,‘ Acumt L:;':;l‘:‘e Mortgage
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL » who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) ~ mSTL
Professional Serwces Used*' Adults 18 or oider 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner ] < y
Tax Preparation Service = 541
Online Investing/ Stock Trading
Insurance Agent at a Local Office (not online) 1:1!1;;%
9.6%
Ao e
9.6% 9.8%
6.6% 6.7%

20,316 3.4%
Real Estate Agent =
he 100,772 4.0%
o

Estate Planning 3.5%

"*Past 12 Months|
Divorce / Family Attorney 1.5% f /
1.2%
m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 497
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

3.9% 3.9%

Zelle Google Pay

Debit Card  MasterCard Venmo Apple Pay Cash App Store Credit  American Facehook  Square Cash Samsung Pay
card Express Messenger
® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



23.3% or 452,989 of CIN DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 18.6% more likely to have
a 401K, 39.1% more likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online, 2.9% more
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

9.4%
11.0%

5,05
54,778 12.1%
196,079 [EUELS
3 5.3%
E 7.5%
10.0%
6.8%

274.4%
6.6%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

Bonds

ECIN

Financial Services Has and/or Uses: Adults 18 or older

4 7% 6.0% 4.596

l i sl -

Auto Loan

Savings Online

2 [ROIAI o5
Checking  Debit or ATM Credit Card Online Bill Home Money  Studentloan Certificates of Personal Loan  Home I\ef‘named
Account card Account Banking Paying Mortgage Market Deposit COs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mCIN

Professional Services Used*' Adults 18 or older

Tx P partion service

Financial Planner

Online Investing / Stock Trading

Accountant 9.3%

10.5%

4
61.2%

3.1%

2.1%
2.9%
110.3%

1.0%

m who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults)
DMA Scarborough R1 2026: Feb25-Feb26

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney
u CIN

Qual Intab 486

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

10.1%
B1% 7.6% g3y
4.0% 4-8%

Store Credit Square Cash  Facebook  Samsung Pay
card Messenger

Discover

American
Express

Apple Pay Google Pay

Zalle

PayPal Debit Card Venmo MasterCard Cash App

mCIN

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

CIN
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.
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21.3% or 414,644 of WPB DMA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 26.2% more likely to have
a 401K, 45.8% more likely to have an Auto Loan, 14.7% more likely to Invest/Trade Stocks Online, 11.4% more

likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

)

IRA (Individual Retirement Account)

Stocks or Stock Options

2 12.8%
Mutual Funds -

5,6 8.6%
272,848 14.0%

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mWPB

Financial Services Has and/or Uses: Adults 18 or older

5 : 313,80 m T

EARTY | wensse | ;3 275 1) am BORT s 10575 o
Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Paying Mortgage Market  Deposit {CDs) Improvement  Home

Account Loanor Home Mortgage
Equity Loan

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant g

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Estate Planning

| 4.0%
Real Estate Agent - 3.8%

: 7%
Divorce / Family Attomey. E” e
w who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adukts) mWpB

wpPB DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 562
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

—

Past 3-Months Payment Methods Used: Adults 18 or older

11.3% 10,29
2H15.7% a8%

3.6% 4.0%
VisA PayPal Zelle MasterCard  Debit Card Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
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“Lifestyle/Future Plans"
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YT " ifestyle/Future Plans"
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Plans)
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“Lifestyle/Future Plans"
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 19 hours,
48 minutes and 12 seconds each week with All Forms of Media.

83.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 3 days, 1 hours, 21
minutes and 42 seconds each week with All Forms of Media.

85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 6 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 3 days, 10 hours,
54 minutes and 7 seconds each week with All Forms of Media.

88.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 56 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

B
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Adults 18 or older
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 3 days, 3 hours, 54|
minutes and 36 seconds each week with All Forms of Media.
82.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 41 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Adults 18 or older
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 3 days, 3 hours, 30
minutes and 17 seconds each week with All Forms of Media.

85.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 3 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 3 hours,
16 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 8 hours, 5
minutes and 15 seconds each week with All Forms of Ad-Supported Media.

83.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 30 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 13 hours,
31 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 34 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 10 hours,
41 minutes and 31 seconds each week with All Forms of Ad-Supported Media.
80.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 9 hours and 14 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 8 hours,
35 minutes and 39 seconds each week with All Forms of Ad-Supported Media.
83.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7
hours and 19 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 82. minutes/day.

| Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 8
hours and 47 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM
(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 79.2 minutes/day.

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 8
hours and 23 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM
(Local Radio delivers 12.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ve | | Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 8
hours and 5 minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day.  (Local Radio delivers 12.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 714,227 or 83.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day representing
41.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 504,934 or 85.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 82. minutes every day representing
44.2% of all time spent daily with Ad-Supported Audio.
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- 363,614 or 80.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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- 344,049 or 83.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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| 51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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| 714,227 or 83.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day representing
41.1% of all time spent daily with Ad-Supported Audio.
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| 504,934 or 85.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 82. minutes every day representing
44.2% of all time spent daily with Ad-Supported Audio.
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I 363,614 or 80.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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| 344,049 or 83.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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News/Talk/Information

rotal

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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714,227 or 83.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult Contemporary,
Classic Hits, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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504,934 or 85.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Rock, Adult Hits,
Alternative, and Adult Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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363,614 or 80.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
News/Talk/Information, and Hot AC.
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344,049 or 83.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic
Hits, Country, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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Avg. Week A{{mgﬂeo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Disney+

Paramount+

Peacock

Premium Cable TV Networks

w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

606,729 or 70.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day representing 35.3%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older
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421,886 or 71.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing 31.6%
of all time spent daily with Ad-Supported Video.
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291,234 or 64.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{I ’l’(ﬁeo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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278,744 or 67.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 78.2 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.
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41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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606,729 or 70.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day representing 35.3%
of all time spent daily with Ad-Supported Video.
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421,886 or 71.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing 31.6%
of all time spent daily with Ad-Supported Video.
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291,234 or 64.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Video.
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278,744 or 67.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations for an average of 78.2 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 70.1% - "Share Of Ad—SUppOftEd v"deo n Video: Adults 18 or older

63.7%

49.2% who are GENERATION-X WPB
"LATCHKEY KIDS" (Age 45-
59 Adults)
37.2% 36.5% 36.0%
21.5%
17.7%
16.9% 15.5% 15.8% 15.2%

13.5%

149,273 595 088 89,290 328 081 50,691 212 249

2
S

a9
OC.L7

3

Weekly
Total
Persons
Reached:

290,749 1,312,649 278,744 1,238577 204,085 837,736

154,058 709,398 73,328 302 260

56,067 158,487 65,672 296,158

Cable TV Local TV Amazon YouTube TikTok Hulu Netflix AppIeTV+ Roku Peacock
Average
Daily Mi
® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m WPB
wpB DMA Scarborough R1 2026: Jon25-Jan26 Qual Intab 562 WEST PALM BEACH-BOCA RATON DMA Saarborough R1 2026: Jan25-Jan26 Qual Intab 2,551 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything o

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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606,729 or 70.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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421,886 or 71.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
Local News - Morning, Sports, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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291,234 or 64.3% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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278,744 or 67.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Morning, Local News - Evening, Movies, and Dramas.
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[ 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 123.7 minutes every day representing
23.8% of all time spent daily with Ad-Supported Digital Media.
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| 697,273 or 81.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 116.3 minutes every day representing 21.8% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week All’ Eigital (Persons & % Reach): Adults 18 or older
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| 434,026 or 73.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 135.7 minutes every day representing 23.2% of all
time spent daily with Ad-Supported Digital Media.
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' 359,701 or 79.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 132.9 minutes every day representing 23.3% of all
time spent daily with Ad-Supported Digital Media.
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I 319,744 or 77.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Social Media for an average of 148.4 minutes every day representing 25.9% of all
time spent daily with Ad-Supported Digital Media.
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47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.
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otal Persons:

697,273 or 81.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 43.1 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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434,026 or 73.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 48. minutes every day representing 35.4% of all time
spent daily with Ad-Supported Social Media.
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359,701 or 79.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 49.3 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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319,744 or 77.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 51.1 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons: % Time Spent:
Facebook  EwTEWiPL 6 8%
Instagram gy YV RbE 53.7%

0%

AT [——
ok A
it S o
Reddit PR
WhatsApp R e TR Avg. Hours+Minutes/day with all
Pinterest m Social Media: Adults 18 or older

Soapcret SR Ay
Others(Rumble, Threads,... m.rr‘
Blogs/Message Boards (read... 22.0%

Instagram YouTube Video Instagram YouTube Video
26.7 26.1 29.2 254

WhatsAp

Linkedin
8.7

Facebook i i r Facebook TikTok Reddit
54.8 ; i i 3 [ 59.6 15.0 74

wh GENERATION-X .
tumblr ‘ 473% “LATGHKEY KDS" pge 8-
59 Adults)
» who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) =WPB w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) uWPB

Avg. Week Ad-Supported Social Media (Persons & % Rear:h} Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toral persons:

Facebook m 73.1%

Instagram R T
R T

TikTok 30.6%

o

[
Reddit mm g YouTuzi;elvideo Ins;aag;am YDLITUZt;fa\/IdE'O lns;a;g_;am
T 2] ' '
X mm Avg. Hours+Minutes/day with Ad- A Pint Linkedl = Reddi = Pinte
Piritarast mm SuppomdSo:a:LLﬂ:ﬁa:Adults 18 m linkedin eres 71.11 = res...
snapchat  [E0ARRE VSR 7o | ol
Others(Rumble, Threads,... mm - m s Facebook TikTok ‘ Facebook TikTok
Blogs/Message Boards (read... m 4_1% 20.8% m 511 15.0 : 54.3 15.0
tumble PP e %735 LATCHREY KDS" Age 8- " (o0
1 who are GENERATION-X "LATCHKEY KIDS" (Age 45.50 Adults)  mWPB # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = wpB
DMA  Scarborough R12026: Jan25-Jan26  Qual Intab 562 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcoasting, Inc. LLC. All rights reserved. Soeﬁ.a.l for Anything _

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



| 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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| 697,273 or 81.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 43.1 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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| 434,026 or 73.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 48. minutes every day representing 35.4% of all time
spent daily with Ad-Supported Social Media.
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| 359,701 or 79.4% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 49.3 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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| 319,744 or 77.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
use Ad-Supported Facebook for an average of 51.1 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,054,336;
Local Radio: 3,225,938; Social Media: 2,998,023; Non-Prem. Cable: 1,426,170; Local TV:
1,303,874 reaching Adults 18 or older who are GENERATION-X "LATCHKEY KID
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,064;
Social Media: 24,230; Local Radio: 22,873; Non-Prem. Cable: 11,152; Local TV: 9,620
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) spend an average of 56.5 minutes per day driving, seeing Billboards and Signs. 67.5% Listen
to Local Radio Stations Out-of-Home for an average of 43.4 minute
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(Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

Total Persans:

= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Ciges: n '
Usage %
who are GENERATION-X usA

"LATCHKEY KIDS" (Age 45-
59 Adults)

mUSA

4y

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
faxcroge Doy

Billboards & Signs (Weekly
Drivers)
56.5

AM/FM Radio
46.6

Walking in Towns,
Cities, Downtown
Areas

Shopping Malls

Restaurants
& Bars
14.8

SiriusXM

Billboards & Signs (Weekly
Drivers)
47.6

AM/FM Radio
42.0

Walking in Towns,
Cities, Downtown
Areas Shopping Malls

17.8

Podcasts
9.4 9.1

& Spotify
Stor... 5.2

SiriusXM YouTube Gas
14.1 Music...

" who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

mUSA

Top-13 Ad-Supporte

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

Health Clubs/Gyms

USA USA Projection

£ .

55:993'“7 : 20.5%
A e
ST

¥ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
Scarborough R1 2026: Jan 25-Mar26

d Out-of-Home Media (Persons & % Reach): Adults 18 or older

60257658 23.1%

Supported Out-of-Home Media:
Adults 18 or older

i —
usoge %:

who are GENERATION-X
“LATCHKEY KIDS" {Age 45-
59 Adults)

mUSA

Qual Intab 6,049

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent: (Averoge Doy

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly
Drivers)
56.5

AM/FM Radio
434

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
208 18.8

Movie Podcast
Theaters

13.7

Health
Clubs/Gyms
15.8

Retail G

Grocer | Stores as

LESEIERTS ¥ 72 2
& Bars Stores

14.8 95 V.. Dr...

Billboards & Signs (Weekly
Drivers)
47.6

AM/FM Radio
38.7

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
21.3 17.8

Health Restaurants  Grocery

Clubs/Gyms & Bars Stores
15.1 14.2 94

Retail
Stores
Movie Podcas 7.1
Theaters
14.4 2 V...

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits)

USA Projection

Scorborough R1 2026: Jan 25-Mar26

Qual Intab

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

24,338

mUSA

.dl

Share of Everything
for Anything _




796,559 or 92.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 62. minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local
Radio Stations Out-of-Home for an average of 44.2 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 56.5 minutes per day driving, seeing Billboards and Signs representing 37.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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796,559 or 92.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend

an average of 62. minutes per day driving, seeing Billboards and Signs representing 41.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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?542,017 or 91.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend

\an average of 60.8 minutes per day driving, seeing Billboards and Signs representing 40.% of all Time Spent
iwith Ad-Supported Out-of-Home Media.
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1401,127 or 88.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend
\an average of 53.6 minutes per day driving, seeing Billboards and Signs representing 35.8% of all Time
iSpent with Ad-Supported Out-of-Home Media.
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379,560 or 91.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend

an average of 50.7 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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796,559 or 92.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 62. minutes per day driving an average of 36.1 miles each day and are 44.1%
more likely to use 1-694 west of I-35W than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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542,017 or 91.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 60.8 minutes per day driving an average of 35.4 miles each day and are 42.8%
more likely to use Stan Musial Veterans Memorial Bridge than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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[ 401,127 or 88.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 53.6 minutes per day driving an average of 31.2 miles each day and are 44.2%
more likely to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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379,560 or 91.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 50.7 minutes per day driving an average of 29.5 miles each day and are 47.2%
more likely to use Southern Blvd than the Metro average.

18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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15,066,965 or 23.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
representing 32.6% of all time spent daily with All forms of Print Medi
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241,379 or 28.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
35.1% of all time spent daily with All forms of Print Media.
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147,123 or 24.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing
31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 81,972 or 18.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.
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86,113 or 20.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing
30.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961

97,287,216
79,811,340 29.2%

63,738,660

Local AM/FM Radio

42,714,536 15.6%

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

40,027,219 14.7%

38,641,707 14.1%

42,363,370 15.5%

33,715,210 12.3%

27,293,204 10.0%

USA

29,182,413 10.7%

29,990,159 11.0%
m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1,537,584 39.3%
Websites 1.324.707
Direct Mail

1,105,073

Broadcast, Cable, & Sat TV

897,031 22.9%

Local AM/FM Radio

||||

659,404
Local Broadcast TV 585,919

Video Streaming Services 562,425

Podcasts gresrs 11.7%
Cable TV Networks o —rr ot |
[l s
Newspapers predprn 11.1%

Billboards a0z 0.3% MINNEAPOLIS-ST. PAUL

Audio Streaming Services

316,394 8.1%
¥ P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

990,155 39.3%
854,336 34.0%

590,513 23.5%

697,858 27.7%
422,933 16.8%

431,879 17.2%

Local AM/FM Radio

412,114 16.4%

Video Streaming Services
Podcasts

Billboards

Newspapers

Audio Streaming Services

421,970 16.8%

363,501 14.4%

312,727 12.4%

326,802 505 ST. LOUIS

264,736 10.5%
m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

696,452 35.8%

Websites gren 32.2%

Direct Mail 586,650 30.2%

Broadcast, Cable, & Sat TV 455’739 23.4%

Local AM/FM Radio 289,524 14.9%
Cable TV Networks

Local Broadcast TV

287,638 14.8%

225,776 11.6%

218,862 11.3%

Video Streaming Services

Newspapers

Podcasts

164,247

CINCIVNAT
165,451 8.5%

m P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P18+ who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

729,850 37.5%

690,456 35.5%

576,926 29.7%
493,403'

301,444

Local AM/FM Radio

263,356

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Billboards

Newspapers
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192,729

192,687

8,13¢ WEST PALM BEACH-BOCA RATON
121,134 6.2%

211,123 10.9%
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m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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